discusses its significance. Information was obtained through the author's systematic viewing and content analysis ofthe six episodes. In addition, some of the at-the-time press reactions, as well as two published interviews with the show's star, comedian Paul Rodriguez, are used in this analysis.
The Road to a_k_a_ Pablo
More general overviews of television entertainment portrayals of Hispanics and Mexican Americans, from the 1950s to 1984, have revealed, first, an absence of images, an invisibility; too few Hispanics have been shown. When shown, they have been greatly underrepresented. Also, they have been portrayed in mostly stereotyped ways when shown: as comic buffoons, macho peacocks, the downtrodden, the delinquent and criminal, and as police."
For television prime-time situation comedy, the major recent pre-a.k.a. Pablo Hispanic show was the James Komack Company's Chico and the Man, which was introduced by the National Broadcasting Company (NBC), in 1974 and ran until 1978. It was the story of the ongoing relationship between a young, ambitious East Los Angeles Chicano, Chico Rodriguez, and his elderly, cranky Anglo employer, Ed Brown.
Although the show initially met with negative reactions from organized Latino groups, this problem was gradually overcome. Indeed, Chico and the Man was the third highest Nielsen-rated prime-time show of the 1974-1975 television season.6 Strictly speaking, between Chico and the Man in 1974 and · a.k.a. Pablo in 1984, there were two other brief Hispanic-related situation comedy series, though both were less visible and received far less fanfare and audience response then either Chico or Pablo. Viva Valdez appeared May-September 1976 on the ABC network. It was about a close-knit East Los Angeles Mexican American fam ily. Luis and Sophia Valdez owned a plumbing business, and had four children and a cousin from Mexico living in their home. Condo appeared on ABC for several episodes in the spring of 1983. It dealt with two related-by-marriage families who moved into a condominium. One was a downwardly mobile upper-middle-class WASP fa mily, and the other was an upwardly mobile Hispanic family that was becoming middle class. Both Viva Valdez andCondo quietly ended after their brief airings in their respective seasons and years. Episode Number Six. The family was at home, the men of the family absorbed in television spectator sports. Paul "sweet talked" a female guest of his unmarried sister; the guest was economically successful and owned franchises. The men felt the guest· was leading their women astray from such ideas as "the man is the boss." The men and the women argued and then stopped talking to each other. The guest finally left, deliberately kissing Paul to make him look good (manly, seductive) in the eyes of the other men. The men, and then the women of the family too, subsequently returned to being in a pleasant mood.
Themes and Lessons
At least five themes are discernible from the episodes: One was Paul's attempt to get ahead and succeed in the largely non-Hispanic world of big-time show business. Another was the ongoing generation and attitudinal conflict between son and father, the father doubting the worth and dignity of the son's occupation and efforts. Another was the liberal activist daughter confronting the traditional and conservative father. A fo urth was the warmth and unity of the large Rivera family, which was capable of smoothing over internal disputes and being a source of loyalty and joy: the family's love conquers all. Finally, the importance of and pride in being Chicano and Hispanic was a strong and recurrent theme.
The themes were played out in relation to Rodriguez's comedy skills and the special personality characteristics of each family member: serious and conservative blue collar papa, warm and loving mama, liberal activist unmarried sister, romantic married sister number one and her somewhat intellectual husband, and hard-working married sister number two (a domestic in Beverly Hills), her macho big belly husband, and their children. The idea seemed to be that had the show continued, audiences would both fo llow Paul's career in the outside world, as well as share the internal life of his large and warm family. getting to know and like each unique member.
As television situation comedy goes. a.k.a. Pablo was a generally quite "instructive" show about Mexican Americans for the prime-time millions. Its episodic content contained several important messages or "lessons" for television audiences, such as: (1) Perhaps ethnic groups reach a point where they are secure enough to poke fu n at themselves (through jokes) . though some members still see such humor as "offensive." (Interestingly, the show seemed to want to "have it both ways": First, get the laughs out of a joke, but then also dissect what is objectionable about it to some!). 
Critical Reaction
Critical reaction to a. k.a. Pablo in the Hispanic media, on the whole, was favorable. It was generally seen as a positive image show and a step forward in television portrayals of Hispanics (as well as in increased employment for Hispanic actors). Most saw the most controversial aspect of the show-the jokes Paul tells about Mexican Americans in his act-as either poking fun, or as so exaggerated as to be unbelievable, or as humor used to show stereotypes in order to break them.'3
One major exception was Antonio Mejias-Rentas, the entertainment critic for Hispanic Link, a news service reaching more than 200 Latin oriented newspapers and magazines in the United States, in English and Spanish. He saw the first episode (which revolved around the joke of the knife as Mexican Express Card) as a big and offensive ethnic slur, and added:
I have a notion that Hispanics should be portrayed on television as they are in real life. If this is the first opportunity to be on prime-time national television, I think they did it wrong. If there were 20 other shows about Latinos on television and this was just one, it would still not make the stereotype acceptable. H And William Zamora, the president of Nosotros, an alliance of enter· tainment professionals dedicated to opening up opportunities for Hispanics, by the summer of 1984 complained that despite the opportun ities the show had provided for Hispanics actors, it was not continued because:
... people didn't identify with it. There was too much yelling and screaming, too Eventually, in response to critics, Chico was made more acceptable with less offensive dialogue and a close father/son-like relationship between Chico and his employer, Ed "The Man" Brown. But it appears that by 1984, a decade later, at least with a.k.a. Pablo, the Norman Lear company was ethnically aware and sensitive enough, and experienced enough with such types of shows, to be able initially to avoid the more offensive elements of content (and without being overly bland or non ethnic either).
Conclusion
The record of a.k.a. Pablo in audience measurement ratings and But ABC apparently did not wish to "hang in"; ratings and reactions overall fell below its anticipations and expectations. After the show was officially cancelled, Lear sent Rodriguez a note that read, "Dearest Darling Paul, America was not ready for us, but I wouldn't have traded this for anything."'s Was "America was not ready for us" the truth? The assertion was probably not correct. The mid-1980s is a time of heightened Hispanic growth, visibility, and dynamism, the right time for a.k.a. Pablo or a show like it. Hispanics by now number approximately twenty million and will probably surpass blacks as the largest American minority group by the year 2000. In spite ofthe show's particular experiences, the prime time millions were probably ready for such a show, and the Hispanic audience was definitely ready and eager and overdue for it. While network decision-makers claim their cancellation decisions are mainly based on objective audience numbers, because theirs is a business whose primary goal is to attract advertisers with those numbers, final decisions are sometimes delayed because of "hunches" or other subjective con siderations.'9 So if there was any group "not ready" for a.k.a. Pablo, it was the network decision-makers themselves. In their haste to cancel the show without further exploration of alternate night and time slots, it was they who were "behind the times." America no doubt was not ready for the Valdez family of Viva Valdez in 1976, a show truly ahead of its time, but by 1984 the Rivera family should have been able to become a television fixture.
In any event, a.k.a. Pablo has now become a part of television and ethnic history. Perhaps it will eventually be followed by more new shows about Chicanos and other Hispanics (as well as other groups), that will even more effectively and successfully convey their ethnic images to television's prime-time millions, though this was not the case during the year immediately following the show's appearance and demise}O But this is not enough.
Hispanics and others will need to be prepared and united to take a stand and work for the non-cancellation and continuation of the next show they deem worthy enough. Such an effort will need to be a grass roots, mass audience-type campaign (that suggests "numbers"), not just an endeavor ofthe more organized Hispanic interest groups. 
Critique
There is no question that the television show a. k.a. Pablo was an important media event for the Mexican American community. All such prime time shows which deal with ethnic groups highlight minority problems and give visibility to peoples otherwise not dealt with in the mass media. Whether or not such shows create as many stereotypes as they dispel is another matter altogether.
Even not very good shows such as The Jeffersons, Sanford and Son, and Good Times provided air time for black actors and made more positive portrayals possible in such shows as Benson, Webster, or even The Cosby Show, the highest rated show of the current season. One can argue whether or not the integration of the latter examples signals progress or retrogression. The point is that with sufficent media exposure, blacks are now staple figures on prime time television shows whether those shows are black-oriented or not.
As Friedman points out, such opportunities have been lacking for Chicanos and even those shows which have appeared have been short Ii ved with the exception of the ill-fated Chico and the Man. a.k.a. Pablo fol lowed in its predecessor's wake. There is little to quarrel with in
